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Munich Re boosts Group Brand with
subsidiaries
• Munich Re implements new brand architecture
• Stronger commitment of subsidiaries to the group brand
• Adjustment of the brand to requirements of new business models

New brand architecture for Munich Re Group

Munich Re benefits sustainably from its strong brand. This is the result of an enhanced client focus,
strong thought leadership position and the long-built trust in the Group’s reliability. In response to
the industry’s dynamic transformation and the growing demands within the company and its
subsidiaries, Munich Re is strengthening its autonomous business models and introducing an
endorsement for each of those brands.
A strong and clear brand strategy is the backbone of Munich Re’s business development. The
objective of refreshing the brand architecture was to clarify and simplify the rules of the brand’s
usage, while enhancing the connection to the Munich Re Group. All changes to the architecture
address the growing needs of the business inside and outside of traditional reinsurance. Krista
Dusak, Global Head of Brand & Design: “The sharpening of our brand architecture creates a clear
framework that addresses market needs and strengthens the Munich Re brand at the same time.”

Strong autonomous brands with commitment to the Group
From now on, all autonomous brands will include the “A Munich Re company” endorsement
line with their independent logo. This will create a stronger and closer connection to Munich Re
without interfering with the original and established company brand. The aim is to prominently
underline the affiliation of the brands to the Group.
The German primary insurer ERGO Group and U.S. personal lines insurer American Modern
Insurance Group were the first to adopt the new architecture. Asset manager MEAG and the
Group’s latest acquisition, Relayr, an IoT and sensor specialist, promptly followed suit.
Hartford Steam Boiler (HSB), which operated under a double brand, returns to a single logo
solution with the new endorsement line. HSB’s primary operations and client segments,
especially within IoT and inspection services, benefit from a strong HSB brand within the
Munich Re Group.
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Digital Partners (formerly branded as Munich Re Digital Partners), Munich Re’s young company
promoting digital business models, is now a single brand utilizing the new endorsement line.
This especially enhances its positioning in the U.S. market and provides a platform for continued
success globally.

Illustrative examples:
American Modern

ERGO Group

Media Release

HSB

MEAG

Munich, 2 March 2020

Page 3/5

Media Release

Relayr

Digital Partners

Munich, 2 March 2020

Page 4/5

Media Release

Munich, 2 March 2020

Page 5/5

Münchener Rückversicherungs-Gesellschaft
Aktiengesellschaft in München
Group Media Relations
Koeniginstrasse 107, 80802 Munich, Germany

www.munichre.com
LinkedIn: https://de.linkedin.com/company/munich-re
Twitter: @MunichRe

Media contact

Global Media Relations
Jörg Allgäuer
Tel.: +49 89 3891 8202
Mobile: +49 171 8384838
jallgaeuer@munichre.com

Group Media Relations
Stefan Straub
Tel.: +49 89 3891 9896
Mobile: +49 151 64933048
sstraub@munichre.com

Media Relations Asia-Pacific
Faith Thoms
Tel.: +65 63180762
Mobile: +65 83390125
fthoms@munichre.com

Media Relations North America
Jodi Dorman
Tel.: +1 609 243 4533
Mobile: +1 908 391 2427
jdorman@munichreamerica.com

London Insurance Market
Lillian Ng
Tel.: +44 207 886 3952
Mobile: +44 7809 495299
lillianng@munichre.com

Munich Re
Munich Re is one of the world’s leading providers of reinsurance, primary insurance and insurance-related risk solutions. The group
consists of the reinsurance and ERGO business segments, as well as the capital investment company MEAG. Munich Re is globally active
and operates in all lines of the insurance business. Since it was founded in 1880, Munich Re has been known for its unrivalled risk-related
expertise and its sound financial position. It offers customers financial protection when faced with exceptional levels of damage – from
the 1906 San Francisco earthquake through to the 2017 Atlantic hurricane season and to the California wildfires in 2018. Munich Re
possesses outstanding innovative strength, which enables it to also provide coverage for extraordinary risks such as rocket launches,
renewable energies, cyberattacks, or pandemics. The company is playing a key role in driving forward the digital transformation of the
insurance industry, and in doing so has further expanded its ability to assess risks and the range of services that it offers. Its tailor-made
solutions and close proximity to its customers make Munich Re one of the world’s most sought-after risk partners for businesses,
institutions, and private individuals.
Disclaimer
This media release contains forward-looking statements that are based on current assumptions and forecasts of the management of
Munich Re. Known and unknown risks, uncertainties and other factors could lead to material differences between the forward-looking
statements given here and the actual development, in particular the results, financial situation and performance of our Company. The
Company assumes no liability to update these forward-looking statements or to make them conform to future events or developments.

